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\/li scuso per eventuali traduzioni pessime - ho
usato Google Translate
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Dire ciao! / Say hello :-)

| tuo nome, la tua organizzazione e il motivo per cui hai voluto partecipare alla sessione odierno

Your name, your organisation and why you wanted to attend today's session
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\Which one of these best describes your role in the bioeconomy ecosystem?

0 0 0 O O

| waork for a business in a beoeconomy walue | prowvide béo-based businass and innowation | work for a cluster, network or assocsation that | am invalsad in Sloeconomy policy making | fund boeconomy initiotives | undertake rasaarch in bicacononmy | prowvide educabion related to the bioeconomy | am a consumesf usar of bio-based products

chain {producer, converter, produck support supports the biceconocmy
development, retadar etc.)
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Il valore sociale e limpatto positivo che le
azioni possono avere sulle persone, sulle
comunita e sullambiente

Social value is the positive impact that actions
can have on people communities and the
environment
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\What social value do you think that circular bio-based businesses can deliver for your region?

3 responses

greener consumers choice
more cohesion
new job creation
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Contesto del valore sociale: la carota / Social value context — the carrot

f;‘% cgsﬂ Creare posti di lavoro inclusivi / Creating inclusive jobs

(I

Contribuire alla neutralita carbonica / Contributing to carbon :ht:nno::rl:ur

: Europe: strengthenin
neutrality RN Sy g

economy, society
and the environment

Updatied Bioeconomy Strotegy

Utilizzare in modo efficiente le risorse naturali / Making efficient use of
natural resources

Garantire |'accesso al cibo, una migliore nutrizione e una buona salute /
Securing access to food, better nutrition and good health

=7 @ Democratizzare l'innovazione / Democratising innovation

TR

Funded by the Eurcpean Union Grant
Agreement No 101135166
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How important do you think considering social value in the design of new business models is for bioeconomy value chains?

lll Segment

Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a bioeconomy value chain
(producer, converter, product development, retailer etc.)

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

| am involved in biceconomy policy making
| fund bioeconomy initiatives

| undertake research in bioeconomy

| provide education related to the bioeconomy

0% 0%

Estremamente importante / Abbastanza importante / Quite  Non importante / Not important

| am a consumer/ user of bio-based products

Unknown

Extremely important important




Contesto del valore sociale — il bastone / Social value con

p
EU 50,000,000
<)

Le aziende dell'UE che soddisfano due o piu dei
seguenti requisiti:

EU 25,000,000

EU companies meeting two or more of:
>250

Societa UE e non UE con titoli quotati su un mercato
regolamentato nell'UE (ad esempio obbligazioni o azioni) e
che soddisfano due o piu dei seguenti requisiti:

EU 900,000

EU and non-EU companies with securities listed on a EU 450,000

w
regulated market in the EU (such as bonds pre
v

Societa extra UE che hanno un fatturato netto annuo UE
superiore a 150 milioni di € in ciascuno degli ultimi due

esercizi finanziari consecutivi e possiedono:

Non-EU companies that have an annual EU net turnover
exceeding €150 million in each of the last two
consecutive financial years, and own:

Funded by the European Union Grant
Agreement No 101135166
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or stocks) and meeting two or more of: RRPRR >10
MetAe
/..

EU 40,000,000

o
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Contesto del valore sociale: il punto di vista degli stakeholder / Social value context — the stakeholder vie

Consumatori e utenti finali

Comunita colpite

Catena del valore

Forza lavoro

Attivita
commerciale
Business

Workforce

Value Chain

Affected communities

Consumers and end users

Funded by the European Union Grant _ Q "'0
Agreement No 101135166 g-.oéb
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Contesto del valore sociale — lungo la catena del valore /
Social value context — across the value chain

Produttore Collezionista/
primario trasportatore

Sviluppatore

’ : Rivenditore Utente finale
di prodotti

i

Retailer End user

Convertitore

Primary Collector /
producer transporter

Converter Product
developer
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In your experience, how much collaboration is there across bioeconomy value chains?

837%

lll Segment

Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a bioeconomy value chain
(producer, converter, product development, retailer etc.)

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

| am involved in biceconomy policy making

177

| fund bioeconomy initiatives

| undertake research in bioeconomy

| provide education related to the bioeconomy

0% 0%

Molto - A lot. Businesses across the Alcune - Some - there are some Poco - Little - businesses work MNon losof | don't know

| am a consumer/ user of bio-based products

Unknown

value chain work closely together parts of the value chain that independently
collaborate effectively
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Progettare nel valore sociale / Designing in social value

"...le aziende ritenute "...businesses being held
responsabili del loro contributo  accountable for their

alla societa e al pianeta sonola contributions to society and the
nuova hormalita. Coloro che planet is the new normal. Those

non ripensano le loro proposte ~ Who do.n.'t reimagin? their_
di conseguenza rischiano di propositions accordingly risk

essere lasciati indietro" being left behind

Guy Battle, Social Value Portal

SYMBIO

Funded by the European Unon Grant
Agresment No 101135166
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Have you ever worked on social value creation for bioeconomy businesses?

867

1] Segment

\Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a biceconomy value chain
(producer, converter, product development, retailer etc.)

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

| am involved in biceconomy policy making

| fund bioeconomy initiatives

| undertake research in bioeconomy

| provide education related to the bioeconomy

| am a consumerf user of bio-based products

Unknown

Si/ Yes No
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Contesto del valore sociale — doppia materialita /

Social value context — double materiality

impatto sull'ambiente e sulla societa/ impact on environment and society Ambiente e

Attivita = a
—> socleta

commerciale

— M e — Environment and
society

Business

performance finanziaria aziendale / business financial performance

Funded by the European Union Grant
Agreement No 1011351&¢€
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In your experience, when do most bioeconomy businesses start to think about the social value they create?

O 0

1 1

Fin dallinizio / From the very Sviluppo del prodotto/ At the Lancio del prodotto / When Revisione contabile / When asked Quando cé un problema / When Nonloso/ldon't know
beginning - it's embedded in their beginning of the development of launching products on to the to report on social value/ social there's a problem :-)
business values new products and services market impact
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Le aziende possono trarre vantaggio da un approccio strategico al valore sociale /

Businesses can benefit from a strategic approach to social value

*x X %
* *

Rafforzare I'immagine del marchio * CSRD x Conformita con la legge e la regolamentazione
Strengthening brand image * +* Complying with law and regulation

Attrarre e trattenere | talenti
Attracting and retaining talent

Differenziazione del mercato
Market differentiation

Catene del valore piu forti e meno facilmente replicabili
Stronger, less easily replicated value chains

Funded by the Eurocosan Unon Grant
Agreement No 101135166
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Il design nel valore

sociale
Design in social value

Realizzare il valore sociale
intrinseco
Realise inherent social

value

Valore aziendale
Business value

Ciclo di vita del prodotto
Product lifecycle

Rispettare le normative
sull'impatto sociale
Comply with social impact
regulations

Compensare gli impatti
sociali
Compensate for social
Impacts

Funded by the Eurcpoean Umnon Grant
Agreement No 101135166
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Symbio e valore sociale / Symbio and social value

Dall'alto verso il basso: cosa richiede la regolamentazione?
Top down — what does regulation require?

Attraverso le catene del valore — cumulativo e nel contesto
Across value chains — cumulative and in context

Dal basso verso |'alto: cosa vogliono le catene del valore?
Bottom up — what do value chains want?

Funded by the Eurcpean Union Grant Q ‘G
Agreement No 101135166 &OD
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\What barriers do you think that bioeconomy actors face in measuring/ reporting social value?

/ responses

green choices prediction
difficult to measure
standardised metric
complexity
Knowledge

stakeholder engagement
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Thinking about the bioeconomy businesses you work with: How well do you think they are capturing the social value they are,
or could be, creating?

1l Segment

\Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a biceconomy value chain
(producer, converter, product development, retailer etc.)

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

| am involved in bioeconomy policy making

| fund bioeconomy initiatives

| undertake research in bioeconomy

0% 0% 0% 0%

Ottimo/ Very well Abbastanza bene / Non sto affatto bene

| provide education related to the bioeconomy

| am a consumer/ user of bio-based products

Nonloso /|l dontknow
Quite well /Not well at all
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Ambizioni per lo strumento Symbio Social Value / Ambitions for the
Symbio Social Value Tool

+ Guida su come progettare il valore sociale nel tuo modello di business
» Guidance on how to design social value into your business model

gqnfarme alla Global Reporting Initiative e alla direttiva sulla responsabilita sociale
'impresa

Compliant with Global Reporting Initiative and Corporate Social Responsibility
Directive

Esempi ispiratori di catene di bioeconomia che generano valore sociale
 Inspirational examples of bioeconomy chains delivering social value

Indicatori di valore sociale e necessita di dati rilevanti per la bioeconomia
Social value indicators and data needs relevant to the bioeconomy

Funded by the European Unson Grant
Agreement Ne 101135166
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Un approccio ampio al valore sociale / A broad approach to social value

S,

"'lll""‘

USTAINABLE
EVELOPMENT

GOOD HEALTH QUALITY GENDER CLEAN WATER SCONFIGGERE CONFIGGER SALUTE STRUZIONE
AND WELL-BEING EDUCATION EQUALITY AND SANITATION LA POVERITA EBENESSERE DI QUALITA

L]

DECENT WORK AND . -I REDUCED ' | LAVORD DIGNITDSO 1 RIDURRE LE 1
FCONOMIC GROWTH INEQUALITIES E CRESCITA INNOVAZIONE E DISUGUAGLIANZE

& _ ECONOMICA INFRASTRUTTURE
—
(=)

v ]l

1 CLIMATE 1 'IB PEACE. JUSTICI 17 PARTNERSHIPS 1 LOTTA CONTRO VITA 1 PACE. GIUSTIZIAE 17 PARTNERSHIP
ACTION BELOW WATER AND STRONG FOR THE GOALS IL CAMBIAMENTO SOTTACOUA ISTITUZIONI SOLIDE PER GLIDBIETTIVI

£ PRODUZIONE

INSTITUTIONS CLIMATICO KT
1 OBIETTIVI
— PER LO SVILUPPO
- - SOSTENIBILE
Funded by the European Umnon Grant Q "OSYMB'O

Agreement No 101135166
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Abbiamo bisogno del tuo aiuto!
We need your help!
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\Which of the SDGs do you think are most relevant to bioeconomy business models in your region? (Choose as many as you

want)

O

Massuno poverta f Mo Fame zero )/ Zaro

Powerty

O

Hunger

O

Sabute e beanassara)
Good heatth ond

wellbeaing

O

Istruziona o gualitd |
Cuality educotion

O

Farita di geners |
Gander equality

O

Acouo pulita e serviz
igienici Clean woter
and sanitaton

O

Energsa pulita e
accassibile [/
Affordaobda and claan

enerd’y

O

Lavore digretoso e
crascita economica/
Decent work and
economic growth

O

O

industrio mnovazionae nduzionsa dela

e infrastrutture /
Imedustry, imnowation
and infrastructure

disuguaglionze [
Reducad inequalities

O

ittt e comunita
sostenibili
austainable cities
and communities

Consumoa

produzicne
responsobd [
Rasponsible
consumption and
production

Azora per d clima
Climote action

O

O

O

O

Lawitosottacoua f
Life below wiatar

Lo vito sulio
terraferma / Life on
and

Poce, giustizio s
strtuzioni forti |
Faacea justica, and
strong nstibutions

Partmership per gi
cbiettri / Partnership
for the gools




M Mentimeter

\Nlon puoi essere cio che non puoi vedere
You cant be what you cant see
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\Which bioeconomy businesses in your region should we look at for inspiration?

O responses
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Se desideri parlare con noi del valore sociale o essere ulteriormente coinvolto
nello sviluppo dei nostri indicatori, inviami un'e-mail all'indirizzo:

If you would like to talk to us about social value, or be involved further in the
development of our indicators, please email me at:

kbeverley@pdr-design.com

Funded by the European Union Grant
Agreement No 1011351€6
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Grazie per il tuo tempo

Thank you for your time
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MEET YOUR SUSTAINABILITY TARGET

Funded by the Eurcoean Umnion Grant
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