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) Entschuldigen Sie die schlechten
Ubersetzungen —ich habe Google Translate
verwendet
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Sag Hallo :-) / Say hello :-)

lhr Name, |hre Organisation und warum Sie an der heutigen Sitzung teilnehmen wollten

Your name, your organisation and why you wanted to attend today's session
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\Which one of these best describes your role in the bioeconomy ecosystem?

O 0 0 O O

| waork for a business in a beoeconomy walue | prowvide béo-based businass and innowation | work for a cluster, network or assocsation that | am invalsad in Sloeconomy policy making | fund boeconomy initiotives | undertake rasaarch in bicaconomy | prowvide educabion related to the bioeconomy | am a consumesf usar of bio-based products

chain {producer, converter, produck support supports the biceconommy
development, retadar etc.)
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Sozialer \Wert ist die positive Auswirkung, die
Handlungen auf Menschen, Gemeinschaften
und die Umwelt haben konnen

Social value is the positive impact that actions
can have on people communities and the
environment
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\What social value do you think that circular bio-based businesses can deliver for your region?

10 responses

new work moadels

independence AWareness
community collaboration

Innovation cross-sector
NiIgh value jobs

NnoO
new businesses

quite important
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Sozialer Wertekontext — die Karotte / Social value context — the carrot

Inklusive Arbeitspldatze schaffen / Creating inclusive jobs

__-||II|
1L
|

Beitrag zur CO,-Neutralitat / Contributing to carbon neutrality T g

Europe: strengthening
the connection betw

economy, society
and the environment

Updatied Bioeconomy Strotegy

Natirliche Ressourcen effizient nutzen / Making efficient use of natural
resources

Zugang zu Nahrungsmitteln, besserer Ernahrung und guter Gesundheit
sichern / Securing access to food, better nutrition and good health

Demokratisierung von Innovationen / Democratising innovation

Funded by the European Umnion Grant
Agreement No 101135166
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How important do you think considering social value in the design of new business models is for bioeconomy value chains?

1] Segment

\Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a biceconomy value chain
(producer, converter, product development, retailer etc.)

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

| am involved in bioeconomy policy making

147%

| fund bioeconomy initiatives

| undertake research in bioeconomy

| provide education related to the bioeconomy

0%

AuBerst wichtig / Extremely Ganz wichtig / Quite important  Nicht wichtig/ Not important

| am a consumer/ user of bio-based products

Unknown

Important




Sozialer Wertekontext — der Stock / Social value context — the st

~

EU 50,000,000

>

EU-Unternehmen erfullen zwei oder mehr der folgenden Punkte
EU 25,000,000

EU companies meeting two or more of:

Unternehmen aus der EU und Nicht-EU-Landern, deren Wertpapiere an
einem geregelten Markt in der EU notiert sind (z. B. Anleihen oder

Aktien), und die mindestens zwei der folgenden Kriterien erfillen:

EU 900,000

£

k4

©

b

*m >250
€

ki
@ EU 450,000
EU and non-EU companies with securities listed on a regulated market
- Lk
in the EU (such as bl?lﬂdﬂ Ei 510
or stocks) and meeting two or more of: AnARATe

Nicht-EU-Unternehmen, die in den letzten beiden aufeinanderfolgenden
Geschaftsjahren einen jahrlichen Nettoumsatz in der EU von uber 150
Millionen Euro erzielt haben und Folgendes besitzen:

e

O
&

Non-EU companies that have an annual EU net turnover exceeding €150

million |n‘ eac'h of the last two :€ EU 40,000,000
consecutive financial years, and own: J

Funded by the Eurcpoean Unon Grant
Agreement No 101135166
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Contesto del valore sociale: il punto di vista degli stakeholder / Social value context — the stakeholder view

Verbraucher und Endnutzer

Betroffene Gemeinden

ertschopfungskette

Belegschaft

Geschaft
Business

Workforce

Value Chain

Affected communities

Consumers and end users

Funded by the European Umnion Grant . Q ‘G
Agreement No 101135166 &Ob
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Sozialer Wertekontext — entlang der Wertschopfungskette /
Social value context — across the value chain

Sammler /

Konverter Produktentwickler Einzelhandler Endbenutzer
Transporter

Primarproduzent

Primary Collector /

p Converter Product Retail End
roducer transporter elalier na user
P P developer
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INn your experience, how much collaboration is there across bioeconomy value chains?

ol 7

1] Segment

\Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a biceconomy value chain
(producer, converter, product development, retailer etc.)

297

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

147

| am involved in bioeconomy policy making

| fund bioeconomy initiatives

| undertake research in bioeconomy

—\
&

| provide education related to the bioeconomy

0% :

B | am aconsumery user of bio-based products
Unknown
Eine Menge - A lot. Businesses Manche - Some - there are some Wenig - Little - businesses work lch weild nicht / | don't know
across the value chain work closely parts of the value chain that independently
together collaborate effectively
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Gestaltung mit sozialem Wert / Designing in social value

,...dass Unternehmen fur ihren
Beitrag zur Gesellschaft und "...businesses being held

zum Planeten zur accountable for their

Verantwortung gezogen contributions to society and the
werden, ist die neue planet is the new normal. Those
Normalitit. Wer seine who don't reimagine their
propositions accordingly risk
being left behind”

Angebote nicht entsprechend
neu konzipiert, riskiert,
abgehangt zu werden.”

Guy Battle, Social Value Portal

SYMBIO

Funded by the European Umion Grant
Agreement No 101135166
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Have you ever worked on social value creation for bioeconomy businesses?

897

1] Segment

3 \Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a biceconomy value chain
(producer, converter, product development, retailer etc.)

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

| am involved in bioeconomy policy making

| fund bioeconomy initiatives

M%

| undertake research in bioeconomy

| provide education related to the bioeconomy

i

| am a consumer/ user of bio-based products

Unknown

Jqg/ Yes Nein / No
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Sozialer Wertekontext — doppelte Materialitat /

Social value context — double materiality

Auswirkungen auf Umwelt und Gesellschaft/ impact on environment
and society Umwelt und

Geschaft - o Gesellschaft

Business “«— — e Environment and

: : ; . . : soclet
Finanzielle Leistung des Unternehmens / business financial performance Y

Funded by the Eurcpean Umon Grant
Agreement No 101135166
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In your experience, when do most bioeconomy businesses start to think about the social value they create?

0 O

\Von Anfang an / From the very Entwicklung neuer Produkte / At Produkteinfihrung / When Berichterstattung / Whenaskedto  Wenn es ein Problem gibt / When lch weil3 nicht / | don't know
beginning - it's embedded in their the beginning of the development  launching products on to the report on social value/ social there's a problem :-)
business values of new products and services market impact
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Unternehmen konnen von einem strategischen Ansatz fiir sozialen Wert profitieren /

Businesses can benefit from a strategic approach to social value

*x X %
* *

Starkung des Markenimages * CSRD x Einhaltung von Gesetzen und Vorschriften
Strengthening brand image * +* Complying with law and regulation

Talente gewinnen und halten
Attracting and retaining talent

Marktdifferenzierung
Market differentiation

Starkere, weniger leicht replizierbare Wertschopfungsketten
Stronger, less easily replicated value chains

Funded by the Eurcosan Unon Grant
Agreement No 101135166
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Design im sozialen

Wert
Design in social value

Erkennen Sie den
inharenten sozialen Wert
Realise inherent social
value

Geschaftswert
Business value

Produktlebenszyklus
Product lifecycle

Einhaltung der Vorschriften
zur sozialen Auswirkung
Comply with social impact
regulations

Soziale Auswirkungen

kompensieren
Compensate for social

Impacts

Funded by the Eurocoean Umnon Grant
Agreement No 101135166
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Symbio und sozialer Wert / Symbio and social value

Top-down — was erfordert Regulierung?
Top down — what does regulation require?

Uber Wertschopfungsketten hinweg — kumulativ und im Kontext
Across value chains — cumulative and in context

Bottom-up — was wollen Wertschopfungsketten?
Bottom up — what do value chains want?

I - Sogsmee
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\What barriers do you think that bioeconomy actors face in measuring/ reporting social value?

10 responses

NO outside the box thinki
complexity
resisting transtormation
Knowledge

tools

not importent
just costs
financial barriers
we cantsellit ot the c
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Thinking about the bioeconomy businesses you work with: How well do you think they are capturing the social value they are,
or could be, creating?

1l Segment

\Which one of these best describes your
role in the bioeconomy ecosystem?

| work for a business in a biceconomy value chain
(producer, converter, product development, retailer etc.)

| provide bio-based business and innovation support

| work for a cluster, network or association that supports
the biceconomy

| am involved in bioeconomy policy making

| fund bioeconomy initiatives

| undertake research in bioeconomy

0% 0% 0% 0%

Sehr gut / Very well Ganz gut / Quite well Uberhaupt nicht gut lch weil3 nicht/ | don't

| provide education related to the bioeconomy

| am a consumer/ user of bio-based products

/Not well at all KNnow
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Ambitionen flir das Symbio Social Value Tool / Ambitions for the
Symbio Social Value Tool

+ Anleitung zur Integration von sozialem Wert in lhr Geschaftsmodell
» Guidance on how to design social value into your business model

Konform mit der Global Reporting Initiative und der Richtlinie zur sozialen
Verantwortung von Unternehmen

Compliant with Global Reporting Initiative and Corporate Social Responsibility
Directive

Inspirierende Beispiele fur Biookonomieketten, die sozialen Mehrwert schaffen
 |Inspirational examples of bioeconomy chains delivering social value

- Fur die Biookonomie relevante soziale Wertindikatoren und Datenbedarf
Social value indicators and data needs relevant to the bioeconomy

Funded by the Eurcoean Umion Grant
Agreement No 101135166
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Ein breiter Ansatz flir sozialen Wert / A broad approach to social value

USTAINABLE
EVELOPMENT

FUR NACHHALTIGE
ENTWICKLUNG

| & LSALS

GE SUNDMETT UND CHWERTIGE 6 SAUBERES WASSIR GOOD HEALTH QUALITY GENDER CLEAN WATER
WOIHLERGEMEN R DUNG U SANIT AR “ER AND WELL-BEING EDUCATION EOUALITY AND SANITATION

DECENT WORK AND 9 INDLESTRY, INNOVATION ‘I ﬂ REDUCED
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

f/ =)

MASSNAHMEN UM - L1 PRTREICLIARTEN 13 CLIMATE ] 4 LIFE -I PEACE, JUSTICE 1 PARTNERSHIPS
KL IMASCHUT] UNT GERICHTIGNENT UMD TUR ERSTE I HRUING ACTION BELOW WATER AND STRONG FOR THE GDALS
INSTITUTIONS

Funded by the Eurcoean Umon Grant
Agreement No 101135166
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We need your help!
We need your help!
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Which of the SDGs do you think are most relevant to bioeconomy business models in your region? (Choose as many as you
want)

0 O

2 2
1 II1

Keine Armut f Mo Mull Hunger [ Zero salulute Gasundheit  CQualibativy Glaichstellung dar Actouberes Wasser  EnergiBezahlbare Lavore digretoso e Imdustrie, Innovation Weniger Machhaltige Stadte Yaronbwortungsvolar EKEmaschutz f Climate Leben unterWasser/ Lebenanlond/fLife Frieden, Frieden,

Powverty Hunger und Wohlbefindan / hochweartige Gaschlechtar f und sanitors und saoubere Enargie Menschamwlrdige und Infrastrukbur f Urglaichhaiten f und Gameainden Konsum und action Life balow water on kand Gerechbgket und Garechbgkest und
Good health and Ausbildurg f Quality  Geander eqguality Ernchtungen f Clean  f Affordable and Arbeit und Imedustry, imnowation Reducad inequalities  Sustainable cities Froduktion / starke Institutioren/  starke Instibutionen |
wellbaing educaton water and sarstation  clean enargy Wirtschaftswachstu  and infrastruchure and communities Rasponsible Paaca justica, and Partmership for the

m J Decant work and consumption and strong nstitutions goals
economic growth production
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Du kannst nicht sein, was du nicht sehen
Kannst

You cant be what you cant see
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\Which bioeconomy businesses in your region should we look at for inspiration?

4 responses

offner holzindustrie
ignovations
monal

secondary biomass usages
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Wenn Sie mit uns uber s_ozialen Wert sy recher]_ oder sich weiter: an gler_ |
Entwui:klung unserer Indikatoren beteiligen mochten, senden Sie mir bitte eine
E-Mail an:

If you would like to talk to us about social value, or be involved further in the
development of our indicators, please email me at:

kbeverley@pdr-design.com

Funded by the Eurcpean Umnion Grant
Agreament Ne 101135166
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Vielen Dank fur lhre Zeite

Thank you for your time

SYMBIO
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MEET YOUR SUSTAINABILITY TARGET
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